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Update is the official magazine of the Canterbury Employers’ Chamber
of Commerce, the mainland’s largest business support agency. Tackling current
issues, it features regular columns from key business leaders on economic, social
and business developments throughout the region. Covering a wide-range of topics
including employment issues, business and manufacturing, policy and legislative
developments, international trade, training and much more, Update’s ability to
combine information with tips and advice means it is a must-read for those
interested in best business practice.

Know you are reaching the right people
with your advertising

0800 50 50 96
www.cecc.org.nz
Level 1, 518 Colombo Street
Christchurch 8011
PO Box 359
TEL 03 366 5096
Christchurch 8140 EMAIL info@cecc.org.nz
New Zealand
WEB www.cecc.org.nz
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Distribution
Update Magazine 2016
Update magazine has a distribution of 2,700. Readers are generally business owners and
managers within the Canterbury region.
Membership of the Canterbury Employers’ Chamber of Commerce is diverse – although 65% of
member organisations have less than ten staff, a large proportion of Canterbury’s bigger businesses
also receive the magazine.
The magazine is also distributed into cafés, doctors, taxis and other service providers in the city.
With a growing distribution base, Update aims to provide information for all Canterbury businesses
to encourage best practice throughout the region.
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From the food we eat and the technology we use throughout our businesses,
to understanding the shifts in the ground beneath our feet, the application
of science has made a fundamental difference to every aspect of our lives.
How well we understand science’s potential and how open we are to its role
in business could make all the difference to the future opportunities for New
Zealand, according to the local scientific community.
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TPP momentum good for New Zealand
Moves by the US to support advancing a potential Trans-Pacific Partnership have increased its
chances of success. The vote by the US legislature to give President Obama the power to fast-track
trade negotiations including TPP means the negotiations have now become much more real.

Opinion

Th e a u t h o r i t y g i ve n to t h e P re s i d e n t to m ove t h e
negotiations along (the TPA) doesn’t by itself achieve the
Trans-Pacific Partnership, but it does allow the President
to submit a deal to the US Congress and Senate that they
must vote either for or against, without further changes.

7

As a result, big players like Japan and Canada and the US
itself are now moving towards making their last offers and
every other country involved will now be working hard to
shore up their priority interests. New Zealand will be seeking
the best deal possible for dairy and other products, and
seeking to move forward our interests in services industries
and elsewhere.
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Opinion

The deal – if it happens – won’t be achieved immediately as
there are many issues to tie down first. But negotiations
will now be proceeding rapidly. The countries involved will
want to move quickly before outside events, such as the
2016 US presidential election, distract negotiations.
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For New Zealand, getting market access for our dairy
products is one big challenge. Some TPP participants,
notably Canada, have dairy producers with significant domestic
political power who are opposed to competing on a level
playing field against New Zealand’s efficient dairy farmers.
Representing a smaller nation and lacking tariffs to use
as bargaining chips makes negotiating harder, but New
Zealand’s negotiators are assiduous and world-class.

t change

They are focused not only on the big items like dairy, but
also on the wider benefits from a Pacific trade deal. Getting
more connected into growing markets in the pivotal Pacific
arena would be a huge economic benefit for New Zealand.
The TPP would be an antidote to our biggest economic
problem – the tyranny of distance.

best it
be the
ting to
ents
for expor
agreem
nment
free trade
the enviro
ASEAN
exporters,
So we need
China and
Zealand

ts
both
ents with
For New
our expor
nge and
can be.
t agreem
against
n excha
nd. Being
d tariffs
tant. Recen
ble foreig New Zeala
l price
are impor
cantly lowere
ationa
earn valua tries in
in
s.
have signifi
and oil
d indus subject to intern tless rise
even
Dairy
relate
countries
tial of
export return
many
will doub
are both
the poten ment with
sed our
affec t
price s
s, they
brings
their
agree
and increa
oditie
mic
nging.
can be
while
trade
comm
Econo
Partnership
effects
a free
in
es, and levels are challe
Pacific
rehensive
group
does
and the
chang
t
Comp
and cities
a wide
The Transretur ns, as
are
, curren
hit hard
Regional ment with
in towns
and can
future
essNZ
has been spent time
great er and also the
weeks
and Businthese trade
sector
is still
sed agree
I have
last few
there
the EU,
The dairy
areas.
, a propo ries. The CECC letion of
over the same time,
profits
kinds,
many
nd
ership
sed
in
comp
many
count
Zeala
Partn
seen
increa
At the
sses of
acific
successful
greatly
cial New are tougher.
g busine
of Asia-P
provin
for the would bring
times
ating
ence amon
sed
rate tax.
advoc
sectors.
see that lying confid
increa
, as they t businesses.
corpo
;
in many
s have
expor
meat,
rate of in the OECD
agreements
an under prospects
t value
lower
Zealand
apples,
see a
highest
that exporing kiwifruit, value-added
for New
countries
and good
like to
is the
stats show cts, includ
would
like to
other OECD
tax rate
of more
would
tions, all
Business l corporate
ess
The latest some produ sing exports
, to
exemp
for
nd. Busin
ing
g system
Our actua account of
greatly forestry. Increa ve trend.
includ
trainin
New Zeala
Last
tion and
ming well,
after taking rate than
fish and is also a positi
perfor
sector.
g
our educaly skilled staff.
of
a lower
cts
my are and the ICT
gainin
nts in
have
value
produ
lty
econo
suitab
veme
ing
the
difficu
cent. The
ve for
see impro employ more
g to hire
parts of
5 per
manufactur
to
are havingare seekin
is
t
Other
grew
One positi
firms
services,
be able
diture
process
Many
last year. NZ dollar againsst
many
expen
tourism,
ration
rs to
show
right skills.the immig
Intere
per cent
of the
ys
tourism
s.
barrie
23
the
g
the
Surve
year’s
rce
er
ts grew
depreciation recent month
yees withbut are findin busin ess is
Resou
consid
emplo
by the
ICT expor has been the dollar over
for
time to
eas,
local
issue
a good
are posed mented by
alian
from oversAnd a key
exporters
g this
h that
and Austr
makin
is imple
my
diffic ult.
and growtthe way it
the US
d econo e
also lower, t funding.
pment
and
manc
develo
New Zealan
Act and
rates are developmen
nting
of the
ement
ss
sNZ Perfor from a
with conse t policies,
solidity
Manag
busine
usines
t.
iated
of the
ation
nmen
nmen
BNZ-B
tion
assoc
ers,
gover
se
the
gover
are areas
indica
on inform
factur
expen
PMI –
d by local
A clear
s. These
erce
– is built Zealand manuscore that
lties and
survey
g, cause
PMI. The
Comm to
a
Difficu
ing Index eds of New
is the
for housin raised in EMA Chamber of
rns
factur
generates
conce
high costsg the issues Employers’
e,
of Manu survey of hundr
ess
ers, and ing sector.
memb
ly
g busin shows chang
g is
CECC
are amon Canterbury
sentin
month
manufactur
cturin
the
ing many
of the
a n u f a The New
are repre business todaytial for more.
where
includ
health
.
the m
essNZ
hot of
ht
tes the
eans
the poten
and Busin t. A snaps
indica
contracting35 straig
50 m
– and
for
s it is
nmen
a b ove
pment
PSI –
Gover
c o re
develo
50 mean in expansion
gh the
Any s
h and
below
g throu Index. This
growt
ding;
now been is comin
es
r
expan
PMI has solid story
of Servic
e secto
lly
nd
e
Zeala
manc
same
the servic – over
Phil O’Rei tive
s. The
sion
shows
sNZ Perfor
month
usines
esses
Chief Execu
of expan prosper, it’s
the BNZ-B service busin
r period
stic
my to
BusinessNZ rg.nz
longe
of
dome
y
econo
ssnz.o
surve
ts. Our
g an even
Zealand
busine
h from
the New increasing expor ll growt
experiencin
s. For
ate overa
55 month for us to keep h to gener
lves.
tant
impor
big enoug es to ourse
t is not
marke
and servic
goods
selling

NING
A WIN NAL
REGIOORMANCE
PERF
and its
Council
the
ed to
h City
istchurc
committ
city.
the Chr
dollars
s in the
years,
billion
facilitie
half a
believe
next 10
eation
e than
l experts
Over the
and recr
have mor
one loca
sports
region.
tial, is
partners
whole
of new
ment
substan efits to the
while
develop
ben
ent,
stm
oing
nt ong
The inve
significa
will pay

Being the furthest away from world markets – being effectively
the most remote developed country in the world – has been
an enormous handicap to earning a good living. Other
countries can trade with their neighbours across nearby
borders; earning export dollars is much easier for them.

But, if you’re a New Zealand exporter, it’s hard to keep in
touch with rapidly changing consumer needs and tastes when
you are 20,000 kilometres away, and it’s expensive to ship

At the beginning of the 20th Century, a New Zealand
scientist was one of the first to put the country on the
world stage, with pioneering work in nuclear physics
that would help shape some of the most important
discoveries of the technological era.

“He expressly presented himself as a New Zealander –
he was very big about that fact. For New Zealand’s
scientific community, his successes were a demonstration
that the science we were doing here was as good as
anything being produced anywhere in the world.”

Ernest, Lord Rutherford – known worldwide as ‘The
Father of the Atom’ – completed his undergraduate
degree at Canterbury College in Christchurch, studying
and experimenting in what is now the Arts Centre of
Christchurch, before beginning his groundbreaking work
in Canada and the UK.

Lord Rutherford’s endeavours laid the foundations for a
broad array of scientific progress, forming the basis of
many of today’s technologies, including radios, TVs, sonar,
the Geiger counter, mobile radios and telephones, and
smoke alarms.
The relationship between science and the technological
applications it leads to – with their potential for significant
business benefits – is perhaps less well understood,
according to Dr Hartshorn.

“Rutherford was the first New Zealand scientist that
made it on the world stage,” says Dr Richard Hartshorn,
chairman of the Rutherford’s Den Trust and the National
Science-Technology Roadshow Trust, and deputy head of
the Departments of Chemistry and Physics & Astronomy
at the University of Canterbury.

your goods so far to market.
In addition, our profile as an agricultural producer makes
us vulnerable to tariffs and other forms of protectionism,
as trading partners seek to protect their own agricultural
sectors.
Our size is another disadvantage. Being a small nation means
less power to achieve a good bilateral trade deal – that’s
why we have always supported multilateral trade initiatives.
Successive governments, both National- and Labour-led,
have understood these handicaps, and have worked hard
to achieve multilateral and bilateral agreements wherever
possible.

THE
BUSINESS
OF SCIENCE

MFAT negotiators have brought home some prized deals,
including the historic CER with Australia and the recent
profitable trade agreement with China. Not all agreements
have given us everything we wanted. For example, the
recent FTA with South Korea did not break down all tariff
barriers or increase access for all New Zealand products.
But, all trade deals negotiated on our behalf have been
net positive for trade, have helped us make connections
across those thousands of miles, and have given our export
businesses confidence to invest. The Trans-Pacific
Partnership would be a huge benefit for us. It’s good news
that the TPP negotiations now have momentum towards
the connectedness we need.
Phil O’Reilly
Chief Executive
BusinessNZ
businessnz.org.nz
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To discuss your specific needs or for more information, please contact:
Kate Trolove Canterbury Employers’ Chamber of Commerce • Email: katet@cecc.org.nz • Tel: (03) 366 5096
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Advertising Rates
Update Magazine
Full Colour
Full page
Half page
⅓ page horizontal strip
¼ page horizontal strip
¼ page block

Casual

2 x Issues

4 x Issues

$1,900
$950
$670
$500
$500

$1,700
$880
$590
$460
$460

$1,500
$750
$550
$400
$400

Advertising Dates
Issue

Distribution

Advert Bookings Required By

File supplied by

166

26 February 	

18 December 2015

8 January

167

27 May

25 March 	

8 April

168

26 August

24 June

8 July

169

25 November 	

23 September

7 October

Please note
• These rates are valid from 1 January 2016
• All prices are exclusive of GST
• An additional 25% premium will be incurred by non-members
• These rates are not commission bearing and agencies should add any commission
before advising clients
• Deadlines subject to change
• The position and placement of advertisements is subject to content and editorial
space, and at the discretion of the editor.

www.cecc.org.nz
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Technical Specifications
for Update Magazine
Space

Size

Full page
Half page horizontal
Half page vertical
⅓ page horizontal strip
¼ page horizontal strip
¼ page block

190mm wide x 280mm deep			
190mm wide x 140mm deep
95mm wide x 280mm deep
190mm wide x 95mm deep
190mm wide x 70mm deep
95mm wide x 140mm deep

Half Page
Horizontal
Full Page

Half Page
Vertical

⅓ Page
Horizontal
Strip

¼ Page
Horizontal
Strip

¼ Page
Block

Print Process

General Recommendations

Sheetfed offset

All linked files/images must be minimum 300 dpi.

Binding Method

All fonts should be embedded or converted to paths.

Saddle-stapled

Full colour adverts are to be set to process CMYK.

Material Delivery

Full page adverts should have 5mm bleed on all sides.

Adverts must be supplied in vector-based format,
JPG or PDF. File names should feature your company name
and issue number, e.g. employerschamber149.pdf.

PLEASE NOTE: If the material supplied does not
meet our requirements, no responsibility will be
held for incorrect artwork.

Email the advert to katet@cecc.org.nz – adverts over
6MB should be emailed to tara@theagencynz.co.nz

To discuss your specific needs or for more information, please contact:
Kate Trolove Canterbury Employers’ Chamber of Commerce • Email: katet@cecc.org.nz • Tel: (03) 366 5096

www.cecc.org.nz
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Advertising Specifications
and Editorial Contributions to Update Magazine
Thank-you for your inquiry regarding advertising/editorial in the Canterbury Employers’ Chamber of Commerce
quarterly magazine ‘Update’.
Advertising
•

For advertisers, we offer standard sizes and rates, which
are set out in this pack.

•

Advertisements must be supplied in finished format.
Please note that if files are not provided to these
specifications, we are not able to guarantee the quality
of production.

•

•
•

In accepting an advertisement, we rely on the advertiser’s
warranty that the advertisement complies with all
relevant legislation and the Advertising Codes of Practice
issued by the Advertising Standards Authority.
We will not accept any liability arising from publication
of any advertisement.
The position and placement of advertisements is subject
to content and editorial space, and at the discretion of
the editor.

Format Required
•

•

Your advertisement must be supplied in electronic,
vector-based format (InDesign CS5 or Illustrator CS5),
or exported as PDF or JPG formats. Files in programmes
such as MS Word or Publisher won’t be accepted.

We can set your advertisement for you – the actual cost
incurred for this will be passed on to you. We are only able
to assist you if booking is received three weeks prior to
copy deadline.

Editorial
•

Articles are accepted by agreement with the editor. All
material is reproduced at the sole discretion of the Editor
and the Canterbury Employers’ Chamber of Commerce.

•

Articles should be either 250 or 500 words. The editor
reserves the right to edit, abbreviate, reject or withdraw
any material submitted for publication. In such cases,
every effort will be made to consult with the contributor
in advance.

•

Photographs, logos, graphics are welcomed, provided
that formats fit the specifications set out above.
Specifically, photos must be minimum 300dpi.

•

We rely on contributors to ensure that their articles
are factually and legally correct.
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Full colour advertisements must be set to CMYK,
including any links placed in your document.

14
Behind

All linked files/pictures must be hi-resolution (300 dpi)
to maximise the quality of production – if files are not
provided in this resolution, quality of production cannot
be guaranteed.
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Aches and pains can

cost employers

We’ve all been there –
bothersome aches and pains
that won’t go away, but
solider on. New research
we ignore them and
carried out for Southern
Cross Health Society shows
problem, and it’s one that
is hurting employers directly
the extent of the
in the pocket.

WHAT YOU CAN DO
Southern Cross has
a free online medical
library that
offers plain-English
information on a broad
range of
medical conditions and
procedures, including
prevention
tips and health promotion
ideas. This can be found
www.southerncross.co.nz/a
at
bout-the-group/healthresources/medical-library.
Online information,
however,
should never replace
a consultation with
a qualified
health professional.

Our research found
that:

Onsite spinal checks
Spinal imbalance can
cause headaches, back
and neck
pain, reduced concentration
and muscle tension,
among
other things. An onsite
spinal screening takes
around
ten minutes and can
provide staff with information
their health, as well
about
as ways to improve.

Onsite office massages
These can be a great
way to boost morale
and reward
high performing employees.
Corporate massage
therapists can be hired
by the hour and can
work in
15-minute blocks.
Get moving
Start incorporating physical
activity into the workplace.
This could involve
organising a lunchtime
walking
group or investigating
whether standing or
walking
meetings would be
appropriate.

Southern Cross has designed
a Let’s Go Toolkit to make
it easy for employers to
employees by encouraging
promote healthy lifestyles
them to be more active
among
and walk more. It’s free
visit www.cecc.org.nz/cecc-what-an
to download for all CECC
members – just
d-who/member-savings/health
-insurance-2.

And it’s not just older
workers. While the numbers
do increase
as workers age, the
research showed that
10 per cent of
those aged under 30
years struggle with
neck pain and 18
per cent with back
pain.
Men and women have
different complaints
too. The survey
showed men are more
likely to experience
hearing loss,
high blood pressure
and diabetes, while
women have a
higher incidence of
migraine, lack of energy,
asthma, as
well as joint and lower
back pain.
Employers should be
aware of the impact
these conditions
are having on their
bottom line.
The 2013 BusinessNZ
Wellness in the Workplace
asked businesses
Survey
what type of illness
or injury most
frequently caused
personal absences.
For manual
employees, physical
pain (for example
sore back, neck,
knees) accounted for
34 per cent, while
for non-manual
workers this was 24
per cent.

The same survey told us
that, on an annual average,
each
employee is absent 4.5
days and costs their employer
$837.
When you do the sums
relating to physical pain,
the cost is
hundreds of millions to
the New Zealand economy.
The impact on workforce
presenteeism, productivity
costs forces us to look
and
at what we as employers
encourage a mobile,
can do to
fit and healthy workforce
who actively
take control of how
they treat their bodies
throughout the
work day.
There are many strategies
employers can adopt
works for your workplace
and what
will depend very much
industry you work
in and the demographic on the
employees.
of your
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